Who participated?
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Where were they from?

——

B Lived here most of life
Returned here after living elsewhere
B Moved here to set up a business
Recently moved here for lifestyle
Il Have lived elsewhere but settled here some time ago
Recently moved here for work
Recently moved here for retirement
" Moved here for family reasons
B Moved here recently from another country
Moved here to escape the impact of Climate Change elsewhere
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Access to health services and facilities, and
schools

Cleanliness of the area

Access to good food and shopping
Close to family

Farming opportunities

Friendly and supportive community
Work and business opportunities
Beautiful natural landscapes

Great outdoor lifestyle opportunities
Quiet, safe and easy to get around
Relatively affordable cost of housing and living
Weather and Climate

Small Population

Sports facilities and opportunities

Best reason to live here

N B[ R = o)
P (D3R S

it

D
3

&

o)

!

OF = @

SETTLEMENT STRATEGY SURVEY

%

N

&%

d -
/

it

4
!

i

%

'l
!

i

&

p »
!

N

&%

d -
/

it

it

&

™

&%

i




Hardest thing about living here

Bad roads (especially the highways)
Bad weather
Close-minded community —
Isolation from rest of the world —
Lack of formal walking and bike tracks —
Lack of special or further eductaion
Limited job opportunities j
Lack of specialist health services —
Distance to other centres and activities —
Lack of formal recreation activities —

Limited shopping and dining options —

General lack of services
Limited opportunities to socialise j
Mo beach access near Smithton —
Very limited public transport —|
Industry noise and air polution —

Mothing hard about living here —

Poverty and lack of housing
Red tape for new business and development
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Close to arts and cultural events
Close to health services

Close to public transport and tracks
Close to schools/training
Close to the bush
Close to the coast

Close to a community

Close to your place of work
Close to your places of leisure
Happy where they are
Somewhere with a view

Somewhere with plenty of land
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If somewhere else in CH?

Arthur River - relaxed, scenic setting —_

Crayfish Creek - great beach seiting —
Edgecombe Beach - great beach setting —.

Forest - great rural setfing —

Rocky Cape -scenic, walks and close to other _|
services

Smithton - close to services and facilities
Stanley - great dining, lifestyle, views and beaches
Tegari —

Wiltshire - coastal fringe —.

Hellyer Beach - great beach and close to other _|
services

Irishtown - close to Smithton —

Marrawah - beautiful coastline and peaceful

Montagu - private with good land

On the edge of town - space for animals but close to _|
services

Near the beach - ambience and ifestyie |

Mear the bush - many unique areas —

Happy where they are —
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O/ of participants believe
() that Circular Head
should grow and develop Where should CH grow?

NOTE: A large proportion also mentioned that growth

needs o be well managed so a5 not to lose the things we Stanley: 17.5% \ Towards the coast in Smithton: 11.4 %

appreciate about the ploce.

/ Within existing villages: 7.9 %

/' Along the highway: 5.3 %
Forest- 4.4 %
Smithton: 36.0 %
Throughout CH: 3.5 %
_— Hellyer/Rocky Cape: 3.5 %
_— Qutside of existing settlements: 2.6 %
" Seven Mile Beach: 2.6 %
____# 1 = West Coast: 1.8 %
———— ~ Montagu: 1.8 %
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To improve the quality of life we need...

Improved footpaths and access to the
natural environment

Improve roads

Cheaper housing

Better housing

Better recreation areas and activities
Easier access to health and education
Better public transport

Better access to shops and food
More opportunities for cultural growth

Beautiful streets and central areas
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To encourage people to move here we need...

More support for families
Better access to nature
To beautify public areas

To improve public transport

To grow community knowledge, culture, and
acceptance

More recreation activities

More employment opportunities

More and improved housing

To market our industry, attractions, and natural
resources

Improved healthcare services

Greater variety in retail and food

More local arts/cultural events

To invest more into the tourism industry
Access to a wider range of services
Increased education pathway options
Improve road network

High speed internet

Nothing, it is fine.
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What do you do for fun?

Walking & & & & 4 &4 4 & &4 & & & 4 & A&
Swimming 3¢ 2= 2= ¢ 2= D¢ 2 D= De
Fishing &orboating »® »® »® »» »> »» W» » »®
Visitrestaurantscafes ] {! f {I {I w
Organisedsporis s {6 (& & &
Community events and socialising 1+ fr 1 - i‘r
Motorbike riding &/or four wheel driving &% &% &f &h
Camping /B A A& /B
Picnicsand BBQs & € €
Relaxing & & &
Cycling 55 o5
Dogwalking  n¥
Sufing & &
Gardening and enjoying our property > -2
Gymclasses Ht Ht
Kayaking & &
Shopping &' &
Mountain Biking %o
Gardening &)
Online Gaming o9
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Where do you go for fun?

Montagu camping grounds
Local islands ]

Mowhere

/ A beach

l \ The bush

j Walking tracks and hiking trails

Trowutta Arch
Marrawah
Parks

The sea and/or rivers
Dip Falls
Tarkine areas

Restaurants, cafes and shops

Shacks and homes on the coast

Community recreation and sport facilities ———

Arthur River

Stanley

The West Coast /

/

The coastlines

The pool (SWIRL)
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How can we attract more visitors to the area?

Update the Smithton waterfront

Do not attract tourists

Highlight and protect the region’s indigenous history
Discuss ideas with the community

Better facilities for visitors

New and interesting businesses

Seaal the Western Explorer road

A major bushwalk or other initiative
Tourism/heritage Centre

Mountain bike trails

Beautify streets and central areas

Improve the shopping and food experience
Promotional campaign for the whole area
More activities and information on existing
More attractions

More frequent and larger events

More walking tracks and paths

Better protection of unigue/threatened environments
More camping opportunities

Highlight the region's produce

mprove reads

Weekend markets

A tasting trail

Beach access track for Smithton

Better signage

Mew playgrounds

Public transport

Re-open Dismal Swamp
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What are the biggest issues to solve over the next 10 years?

Lack of housing options and availability
Lack of job opportunities

Retaining youth and young families

Lack of health and wellbeing services
Poaor roads

Lack of recreation areas and activities
Lack of educational facilities

Lack of beautification projects
Mis-management of development issues
Encouraging new businesses
Functioning of the Council

Mo community desire for growth

Ageing population and lack of aged care
Lack of environmental protection

Lack of public transport

Mot growing and diversifying the population
Un-coordinated approach to planning
Improving the infrastructure

Meed to improve safety

The growing population

Windfarms and their management

Lack of tourism infrastructure

The ageing Smithton waterfront

Impacts climate change

Lack of promation of the region

Support of local businesses

The timber industry's image

There are no issues
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